Wavemaker + HRC pro bono Partnership - Q1 2022 Flowchart

w SINCLAIR
el FEoia nETWORKS
Advertiser Human Rights Campaign (HRC) / -- -- Budget Contract - -
Agency/Code Wavemaker & WPP / -- -- CPMs F35+/HH Network — ----
Brand  Equality Act CPPs F35+/HH Quarter Q12022
Estimates/Package e - Primary Demo  F35+ Equivalized Y
Product - Secondary Demos P2+, P25-54, P18+ Account Executive  Christopher D' Ablemont
Notes  Wavemaker /WPP's Pro Bono Campaign
Daypart bow Length Brand Unit Rate 12/27 1/3 1/10 117 1/24 1/31 27 2/14 2/21 2/28 37 3/14 3/21 Total Units _ Gross Dollars
Syndication (4p-8p)TZA M,T,W,TH,F,SA,SU 115 Equality Act $0 3 3 3 3 12
Totals Units 3 3 3 3 12
Weekly Dollars $0

F35+ Imps (000) 645 645 645 645 2,581

Weekly % F35+ Imps (000) 25% 25% 25% 25%
F35+ GRPs 0.7 0.7 0.7 0.7 2.8

Weekly % F35+ GRPs 25% 25% 25% 25%
HH Imps (000) 959 959 959 959 3,834

Weekly % HH Imps (000) 25% 25% 25% 25%
HH GRPs 0.8 0.8 0.8 0.8 3.1

Weekly % HH GRPs 25% 25% 25% 25%
P2+ Imps (000) 1,195 1,195 1,195 1,195 4,781

Weekly % P2+ Imps (000) 25% 25% 25% 25%
P2+ GRPs 0.4 0.4 0.4 0.4 1.5

Weekly % P2+ GRPs 25% 25% 25% 25%
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